Data Natives 
Events | 2022 


Natives 2022 Guide to the Galaxy 


OL Life, the Universe, and Everything: Data 


Multitude of opinions, topics, and diversity of experiences - that's what makes the Data Natives 
community exciting. All our events favor exploration and curiosity, and what better way to illustrate 


this spirit than a galactic journey? 


Welcome to Data Natives Events 2022, themed “Data Natives Guide to the 


Galaxy’ 


Embracing the unknown is like venturing into the galaxy. We invite you to be part. of the exploratory 
journey. In addition to examining our beloved data science and Al topics, we are dipping. our toes 


into the blockchain waters & many more thought-provoking topics. 


Who's with us? 


Audience 
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30% Data Scientists @ 15% Managers 


@ 466% Europe ©) 83%USA Si 
2000 DACH @ 6,7% Other ID 20% Founders 


5% Consultants 


©) 8,5% Asia ® 20% Researchers 


| 10% Developers 


Meetup communities in 50 cities 


worldwide, with 87,900+ membe 


rs 


Followers, 


@ 61,600+ Twitter followers 
@ 4720+ Linkedin followers 


23,100+ newsletter 


subscribers 


47,092+ attendees 


350+ events since 2016 


@ 160,000+ monthly 
impressions on Twitter 


impressions on Linkedin 
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Speakers 27% 174 resp. 
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Employment Opportunities 


1 - Berlin 


2 - Hamburg 


3 - Cologne 


A - Frankfurt 


5 - Munich 


6 - London 


7 - Dublin 


9 - Brussels 


10 - Luxembourg 


11 - Paris 


12 - Barcelona 


13 - Lisbon 


14 - Oslo 


15 - Stockholm 


16 - Helsinki 


17 - Copenhagen 


18 - Moscow 


19 - Kiev 


20 - Warsaw 


22 - Vienna 


23 - Budapest 


25 - Cluj 


26 - Athens 


27 - Zagreb 


28 - Istanbul 


29 - Tel Aviv 


30 - Dubai 


31 - Mumbai 


32 - Bangalore 


3 - Singapore 


35 - Cape Town 


36-V 


fashington 


37 - Austin 


38 - San Francisco 


39 - Seattle 


40 - Chicago 


41 - Toronto 


42 - Boston 


43 - New York 


44 - Los Angeles 


45 - Portland 


46 - Denver 


47 - Phoenix 


48 - San Diego 


49 - Miami 


50 - Houston 
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BRIDGING THE GAP BETWEEN TECHNOLOGY & BUSINESS 


HOME HACK CO VENTS 


HOW STARTUP 
COLLABORATIONS ARE 
BOOSTING THE RUHR REGION 
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ENCE TECH TRENDS CONVERSATIONS CAREERS RESEARCH PAPERS PARTNER WITH US 


WHAT IS DATA VAULT EVERY DEAL IN 
MODELING AND WHY DO WE PROFESSIONAL SPORTS IS 
NEED IT? BASED ON DATA 


HOW STARTUP 


COLLABORATIONS ARE owe 
BOOSTING THERUHR ` on o weg ES . e 
REGION 
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Corporations need to digitalize in order to overcome 


their challenges. That's especially true for the large 


industrial corporations in Germany's Ruhr region and 


GET 
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TICKET 


Your ticket 


AGENDA 


The DN Unlimited Conference will 
take place online for the first time 
this year. More than 100 speakers 
from the fields of Al, machine 
learning, data science, and 
technology for social impact, 
including from The New York 
Times, IBM, Bayer, and Alibaba 
Cloud will take on the virtual 
stages. 
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IBM Cloud 


Working with cloud 
technologies. 


| Blue Houd Mirroi 


DN22 CONFERENCE 


DN22 is our in-person flagship event 
that will take place in September 
2022. DN22 will bring thinkers, 
innovators and creators in data and 
tech on its stages to share their 
thoughts on the future tech trends, 
changes and inspirational stories on 
4 tracks. 


Exclusive virtual & hybrid events 
MAIN PACKAGE 
UPON REQUEST 


STARTER PACKAGE 
UPON REQUEST 


1 VIRTUAL EVENT (WEBINAR, ROUNDTABLE DISCUSSION, 
WORKSHOP ETC.) 
Topic & concept definition 


Visual & technical setup, hosting (dowow) 


DIGITAL MARKETING 
1 newsletter inclusion 
5 community mailings 


social media posts for 1 week 


EDITORIAL 
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1 article on Dataconomy.com written in-house 
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DIAMOND PACKAGE 
UPON REQUEST 


2 VIRTUAL EVENTS (WEBINARs) 
1 ROUNDTABLE OR WORKSHOP 
Topic & concept definition 


Visual & technical setup, hosting (dowow) 


DIGITAL MARKETING 

2 newsletter inclusion 

10 community mailings 

social media roll out for 2 weeks 


Banner Article for a week on Dataconomy 


EDITORIAL 


2 articles on Dataconomy.com written in-house 


TARGETED LEAD GENERATION 


1 whitepaper publication & lead generation / 100 leads 
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1 VIP DINNER, LUNCH or MATCHMAKING EVENT 
Topic & concept definition 


Visual & technical setup, hosting (dowow) 


DIGITAL MARKETING 
3 newsletter inclusions 


social media takeover for 4 weeks 


EDITORIAL 


TARGETED LEAD GENERATION 
In-house production of a whitepaper with the publication & lead 


generation / 200 leads 


munity ae 


DN Tours pricing 


1 year | 4 events 1 year | 7 events 1 year | 10 events 


UPON REQUEST UPON REQUEST UPON REQUEST 


VentureBeat 


Transform 2021 
July 12 - 16, 2021 Shae W f in 
Stage presented by 


DATACONOMY 


Give us a challenge, and we'll bring our largest community of hackers, developers and data 


scientists to develop actionable use cases & solutions. 


SILVER 


Placement of 1 x challenge for the 
Hackathon 
ALI / LIAL IAIN DUCALIAD e Placement of 1 x challenge for the Hackathon e Placement of 1 x challenge for the e Review of all applications 
CHALLEN GE/ RKS HO P ® 1x Workshop Hackathon » Suggestion of judges, mentors and 


content curation 


Review of all applications 
Suggestion of judges, mentors and content e Review of all applications 
Suggestion of judges, mentors and content 


IAC KATHON ENRAREMEN curation e 
CKATHON EN GAGEMENT e All participants may work with your product and curation 


technology 


2 x CTA (1 x pre event, 1 x post event 
promotion) e 1xCTA(1 x pre event) ə» 1x CTA (1 x pre event) 


D | G ITAL MAR KETI N G e 1 Article on Dataconomy 


ee tics areal ee » Logo exposure and corporate profile on website ° Ee BEER pales SS PC Wa cel 
BRANDING PROMOTION n A website on website 


1 x Banners 


2 x posts on all social media channels e 1x poston all social media channels | 


SOCI AL M E D | A O UTRE AC H e 4x posts on all social media channels 


UPON REQUEST UPON REQUEST 


UPON REQUEST 


#EUvsVirus | 
EN 


EU vs Virus 


Supporting the 3-days long Online Hackathon by the EU Commission: 


21.000+ data scientists, developers, project managers, designers, 
healthcare experts and psychologists from the EU, the United 
States, United Kingdom, Switzerland, Israel, Turkey, and India 
2150+ project ideas 

2400 mentors, 800 partner, 380 volunteers 


Within 4 days Data Natives achieved: 


1400+ clicks on #EUvsVirus registrations through our channels 
7000+ people reached via our social media channels 

30.000+ people reached via our newsletters 

70.000+ people reached via our event pages 

11.500+ views on Live cross-stream #EUvsVirus via our 
Facebook 


Use [ERGE 


#HACK 
CORONA 


Hackcorona 


Identifying the main pain points in the current health crisis situation, 
Data Natives has activated its 78000+ community to solve key needs 
of public institutions, organizations, companies and governments 
during the COVID-19 outbreak. 


4.166 enthusiasts on slack 

864 active participants 

105 teams 

128 experts & mentors 

1.956,8 Million Social Media impressions 

60.000 + live stream impressions 

Close cooperation with the Digital Ministry of the Greek 
Government, Charite 


“What a fantastic event with incredible outcomes! ... We at MotionLab.Berlin 
absolutely loved the motivation and enthusiasm. Your energy was felt and we 
could not be prouder to have been part of such a positive and community 
building initiative. Thank you DataNatives and all those involved for making this 
happen.” 

Tayla Sheldrake, Operational Project Leader at MotionLab.Berlin 
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_ Attendees impressions ` 


DN22 Conference partnership opportunities 


Full-sized Booth ( 70m2) 


Keynote Speaking slot (30 minute) 


Ask me anything session 
Speech at the dinner 
Branded Stage 

Branding the main stage 
(“livestreamed) 

Sponsor logo in all marketing 
communications 

One-on-one meetings 

Lead Retrieval 


Social Media Promotion 


PRICE UPON REQUEST 


PLATINUM 


Medium-sized booth (30 
sq m) & branded stage 
4 dinner invitations 
Speaking slot (20 mins) 
Panel participation 
Brand exposure 

Social media promotion 
Lead retrieval 


Interview with keynote speaker 


PRICE UPON REQUEST 


DIAMOND 


Medium-sized booth (20 sq m) 
4 dinner invitations 

Speaking slot (20 mins) 
Branded session 

Brand exposure 

Social media promotion 

Lead retrieval 


Interview with keynote speaker 


PRICE UPON REQUEST 


Small-sized booth (12 sq m) 
2 dinner invitations 

Speaking slot (10 mins pitch) 
Brand exposure 


Social media promotion 


PRICE UPON REQUEST 


STARTUP 


Startup speaking slot 

Profile exposure in event app 
1 dinner invitation 
Startup-booth area (3 sqm) 


Social media promotion 


PRICE UPON REQUEST 


Our previous clients 
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Deloitte. cloudera Google PHILIPS 


— 
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m Ke cortical.io ka SST startuphootcamp á Fraunhofer rei 


Partner 
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SAP. oe Set: mju sn ae Blockchain.com l C f 
A MINISTRY OF , Alibaba.com 


DEVELOPMENT AND INVESTMENTS ocean Adobe 


“Events like Data Natives are incredibly important because 
they change the conversation around data from being a corporate 
tool to something that is for good, focusing on trust, 
on transparency and diversity - it is just a completely new way 
of thinking about Al” 


Susara van den Heever, 
Executive Data Scientist & Program Director 
at IBM Data Science & Al 


Thank you! 


Elena Poughia 


